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1. Global trends

Book publishing —an industry in full transformation
Many consumer book markets declining

A discrepancy between a conservative industry and
rapidly changing behavior of consumers around the

world

The position of e-books in the general context of
consumer publishing



Top 7 largest publishing markets
(by market value, in % of World, 2015/2016)
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Comparing India & France

Market value at consumer prices (m€) 3594 3-522

Unterstiitzt von Bing
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Growth percentage
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6 leading book markets worldwide
2008 to 2016, in %, deflated
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Revenue vs. production in

the European Union, Germany and France
(2008 to 2016, year-on-year in %)
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International Markets by genre

Children’s includes Text, Non Fiction incl Trade & Specialist, all others are unclassified
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2. Reading in changing contexts

P How we read
E How we access content

B How our preference get ever more complex and
segmented



Reading changes
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Reading changes
> and so does the audiece
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2. Pubishing in changing contexts

B How access changes
E How new competition arises
B How books are now more than — ,just books’
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Comparing Book & Media Industries

REVENUE 2016/2017, M€ 152181
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Comparing Book & Media Industries
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Top 20 bestselling fiction 2006 to 2017
(from charts in US, UK, DE, FR, SP, IT, NL, SE)

Very few
blockbuster
titles dwarf all of
the rest!

—2006
—2007
2008
—2009
—2010
2011

—2012

2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20

© by ruediger (at) wischenbart.com 2018

16



35

30

25

20

15

10

Share of top100 bestselling titles in unit sales

(Kobo, 2013 - 2016, %)

(DE, FR, IT, NL)

DE

FR

NL

w2013
W 2016



Amazon Germany, Top25 fiction
(# titles by publisher)

B Amazon Media
EU SARL

B Amazon
Publishing

B Amazon Crossing

W Audible

Amazon Germany, Top25 Kindle
(# titles by publisher)

B Amazon Media EU
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B Amazon Publishing

© Amazon Crossing

M Audible
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Publishers ,own‘ and control
only a few book categories today.

Germany Amazon Top 10
By publisher type (Jan 2018)
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The e-Book Trend Barometer
A new persective on digital books and consumer trends

B E-Books are different B An intransparent
market environment
» A radically segmented set » Very limited meaningful
of markets and niches data
» An increasing number of » No standard measures or
digital formats, analysis
distribution & business » No market comparisons

models (audio, streaming,
subscription, lending)

»= New entrants

04.06.2018 © by ruediger (at) wischenbart.com 2018 20



Volume sales, by season & country
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Revenue, by price tier & country
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Volume sales, by price tier & country
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Price evolution in one market
(Germany, 2016 > 2018)
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Price evolution in one market
(Italy, 2016 > 2018)
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Comparing Germany & Netherlands
(2016>2018)
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The e-Book Trend Barometer
A new persective on digital books and consumer trends

B E-Books are different B Building market
transparence
» June 2018: » September 2018:

¢ Sample charts with data Barometer 01
2016 >1Q2018 * Aiming to represent

* Germany, Italy, 5 markets
Netherlands, Spain (France, Germany, ltaly,

* Atrend analysis Netherlands & Spain)

e Adding more data
providers & sponsors

»2019:

e Adding audiobooks &
perhaps streaming
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Dr. Rudiger Wischenbart Global eBook

Content and Consulting

A collaborative initiative with
Bookwire, CB, edigita & IPDA

Thank you!

www.wischenbart.com

Our reports: Ready for download now!

04.06.2018 © by ruediger (at) wischenbart.com 2017 29


http://www.wischenbart.com/

