
New and Real in Global Publishing.
An analysis of trends

How changing consumer habits, declining book markets, and new 
publishing models have changed the traditional publishing model 
and opened new perspectives for bringing stories and learning to 

readers.

Madrid, 5th IDDM, June 6 & 7, 2018
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1. Global trends

Book publishing – an industry in full transformation

Many consumer book markets declining

A discrepancy between a conservative industry and 
rapidly changing behavior of consumers around the
world

The position of e-books in the general context of
consumer publishing
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6 leading book markets worldwide
2008 to 2016, in %, deflated
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International Markets by genre
Children’s includes Text, Non Fiction incl Trade & Specialist,  all others are unclassified
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2. Reading in changing contexts

How we read

How we access content

How our preference get ever more complex and 
segmented
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Reading changes
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Reading changes
> and so does the audiece
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2. Pubishing in changing contexts

How access changes

How new competition arises

How books are now more than – ‚just books‘
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Traditional Readers

Mobile-First Online Activities

Millennial Book Lovers
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Mobile Time Rising Steadily

HH:MM

1:25

1:49
2:12

2:29
2:37

2:52

0:26
0:33

0:41 0:46
0:56

1:08

2012 2013 2014 2015 2016 2017

Millennial
Book Lovers

Traditional
Readers



Comparing Book & Media Industries 
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Comparing Book & Media Industries 
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Amazon Germany, Top25 fiction
(# titles by publisher)

Amazon Media
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Publishers ‚own‘ and control
only a few book categories today.

http://www.wischenbart.com/


The e-Book Trend Barometer
A new persective on digital books and consumer trends

E-Books are different 

A radically segmented set
of markets and niches

An increasing number of
digital formats, 
distribution & business
models (audio, streaming, 
subscription, lending)

New entrants

An intransparent 
market environment

Very limited meaningful
data

No standard measures or
analysis

No market comparisons
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Volume sales, by season & country
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Revenue, by price tier & country
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Volume sales, by price tier & country
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Comparing revenue & volume sales
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Price evolution in one market
(Germany, 2016 > 2018)
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Price evolution in one market
(Italy, 2016 > 2018)
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Comparing Germany & Netherlands
(2016>2018)
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The e-Book Trend Barometer
A new persective on digital books and consumer trends

E-Books are different 

June 2018: 

• Sample charts with data
2016 > 1Q2018

• Germany, Italy,
Netherlands, Spain

• A trend analysis

Building market
transparence

September 2018:
Barometer 01

• Aiming to represent
5 markets
(France, Germany, Italy, 
Netherlands & Spain)

• Adding more data
providers & sponsors

2019:

• Adding audiobooks &
perhaps streaming
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www.wischenbart.com

Our reports: Ready for download now!
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Thank you!

A collaborative initiative with
Bookwire, CB, edigita & IPDA 

http://www.wischenbart.com/

