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• Press diversity: wide range of newspapers and 

magazines all over!

• in big cities between 4.000 and 6.000 titles

• Supply also in the countryside



GERMAN PRESS DISTRIBUTION SYSTEM

Präsentationstitel

Specific market roles

exclusive supply

fixed prices

return of unsolds

disposition

initual sales day

neutrality



GERMAN PRESS DISTRIBUTION SYSTEM

 strong Network for press distribution and logistics

 close to the customer

 working day delivery

Map of the german press wholesale 2019
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PRESS WHOLESALE IN FIGURES 2018
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7

43
Press Wholesaler

~ 6.000
Titles

1,4 Bill. Expl.
Copies sold

1,9 Bill. €
Turnover

52%
Return

101.239
Retailer

83 Mio.
Citizens

1,32 €
Average selling price

Number of titles in the assortiment ordered: 
~ 6.000

∅ Average no. of distributed titles: ca. 1.850

Copies sold of which print: 
1,45 Bill. Ex. (-8,37%)

Turnover prices of which print: 
1,85 Bill.. € (-6,6%)

Return in terms of volume: 45%

600
Publisher/National Distributor

Press distribution is a service of general economic interest§ 30 Abs. 2a GWB

10%
of the titles make up for 90% of the
Grosso-turnover
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Copies sold and turnover 2011-2018 (total) in Bill. EUR

23th September 2019 | Berlin
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Number of wholesale companys 2009-2019 (3th quarter)

23th September 2019 | Berlin
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Number of sales points 2009-2019 (3th quarter)

23th September 2019 | Berlin
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Number of retail chains in relation to the total number

23th September 2019 | Berlin

118.830 119.767 119.232 120.531 123.033 122.272 122.017
118.437 115.929 113.427 110.776 108.005

104.438 101.239

35.081 34.904 35.235
38.593 41.592 42.976 45.113 45.383 44.714 44.946 44.700 46.275 47.863 46.221

0

20.000

40.000

60.000

80.000

100.000

120.000

140.000

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

EH gesamt EH Filial

(Source: EHASTRA / GKB-DB)
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Share of key customers

23th September 2019 | Berlin

54,3%

20,6%

25,0%

retail share

fragmented
retail

locations
connected to
the headquarter

locations
operated by the
headquarters

33,6%

28,5%

37,9%

turnover share
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Sales shares according to business types

23th September 2019 | Berlin

22,2%

3,9%

11,5%

13,6%

9,0%

6,8%

2,0%

4,5%

11,2%

6,7%

13,2%

1,9%

12,5% 13,1%

25,2%

3,5%

12,8%
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GA 11 shops GA 12 Kiosks GA 13
Supermarkets

GA 14 large forms
of retail

GA 15 Discounter GA 16 Gas station GA 17 Bakery GA 18 Specialists GA 19 Others

Umsatzanteil EH-Anteil

26,5%
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 Information gap in society

 loss of confidence in classical media

 growing market power of digital 

platforms

 Climate protection and economic 

consequences?



ECONOMIC AND MEDIA POLICY
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 Awareness of the importance of press distribution 

for a free press

 good framework conditions

 Receipt of the reduced VAT

 Antitrust exemption of cooperations

 no driving bans for press transporters

 Reading promotion for print media

Targets press wholesale



ECONOMIC AND MEDIA POLICY
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authorities in the german politics

23th September 2019 | Berlin

Minister of State 
for Culture and 

the Media

Federal Cartel Office



MEDIA COMPETENCE: READING PROMOTION
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Project “Magazines in schools”: The partners reach around 235.000 students each year!

23th September 2019 | Berlin
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Anmeldung und Teilnahme
Rund 235.000 erreichte 

Schülerinnen und Schüler!



Mitgliederversammlung Gesamtverband Pressegroßhandel e.V. | 18. September 2019 | RMCC Wiesbaden

CLIMATE POLICY

18

Thousands call on politics and business to act. Climate protection dominates the EU election.
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 Negative sales development

 Declining sales averages

 Declining area productivity



CHALLENGES
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Marketing mix

market care

care of 
existing 

press 
retailers

space
manage-

ment

sales 
promotion

market
development

aquisition
new press 
retailers

for example
discounter, 
drugstores

new business logistics
services

23th September 2019 | Berlin



POS-SALES PROMOTION

2123th September 2019 | Berlin

Jan.  |  Feb.  |  Mrz.  |  Apr.  |   Mai  |  Juni   |  Juli  |  Aug.  |  Sept.  |  Okt.  |  Nov.  |  Dez.



POS-SALES PROMOTION
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 placements of nationwide 1.500 floor displays in retail

 Acquisition, placement and construction by the sales 

representatives of the press wholesalers

For example: Sales promotion for the anniversary of the newspaper FAZ

70 YEARS BASISC LAW – 70 YEARS FAZ



ADDITIONAL PRODUCTS

 over 110 aperiodic products in 2019

 8.800 branches at ALDI, PENNY, NETTO, 

NETTO APS

 to be continued in 2020

Sale of aperiodic additional products



MYKIOSK.COM
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Buy local: Online Search for titles and retailers nearby

23th September 2019 | Berlin



ASSOCIATION OF PRESS WHOLESALERS
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Cooperation and consolidation

23th September 2019 | Berlin

Bundes-
verband 
Presse-

Grosso e.V.

Arbeits-
gemein-
schaft
Presse-
vertrieb 
(APV)

Gesamt-
verband 

Pressegroß-
handel e.V. 

(GVPG)




