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Specific market roles

GERMAN PRESS DISTRIBUTION SYSTEM

Sole supply

Fixed prices

Return of unsolds

Disposal

Initial sales date





COPES SOLD AND TURNOVER 2013-2022 (TOTAL) IN BILL. EUR
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INFLATION RATE IN GERMANY
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August 2021 to August 2023

Quelle: Statistisches Bundesamt, © Statista 2023



PRICE INCREASE
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Goods and services

Quelle: Statistisches Bundesamt, © Statista 2023



STATUTORY MINIMUM WAGE
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Wage costs continue to rise

Quelle: Bundesregierung 2023



DATA INSIGHTS
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DATA INSIGHTS
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G+J: Turnover at selling prices 2022 in Mio.€

will be continued was sold is discontinued or purely digital
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Update on the discontinuing of G+J titles



CHALLENGES
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Fit for future

Press Subsidy Law

Collaborations and mergers

Marketing: Strengthening the press business

Diversification
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SHOP DENSITY
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PRESS SUBSIDIES
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Press Subsidies Between Claim and Reality

•Who or what should be subsidised?

•Daily newspapers, advertising journals, magazines, press distribution?

•Funding for infrastructure, digitisation or non-profit journalism?

Eligibility for subsidies

•220 to 600 million euros

Volumen

•Federal Ministry of Economics - economic aspects

•BKM - media policy aspects

•Federal States

Legislative competence

•Law 2024?

•Bundestag election 2025 - danger of discontinuity

Time frame
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− strong Network for press distribution and logistics

− close to the customer

− daily updated supply

Map of the german press wholesalers 2023

GERMAN PRESS DISTRIBUTION SYSTEM



NUMBER OF WHOLESALE COMPANIES 2013-2022
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PRESS RETAIL IN FIGURES
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Number of retail chains in relation to the total number
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PRESS RETAIL IN FIGURES
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Share of key customers 2022

46,8%

24,5%

28,7%

Shop share

Fragmented retail Key customers (franchised)

Key customers (operated by HQ)

27,9%

32,9%

39,2%

Turnover share

fragmentierter Einzelhandel Großkunden (gebunden)

Großkunden (regiebetrieben) Source: EHASTRA



PRESS RETAIL IN FIGURES
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Turnover shares according to business types 2022
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DATA INSIGHTS
Update zur Einstellung G+J-Titel
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9,7 

G+J: Umsatz AGP 2022 in Mio.€

Wird weitergeführt Wurde verkauft Wird eingestellt o. rein digital
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REWE 
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REWE PRESSE-OFFENSIVE
Market Research

− Interviews with experts

− Focus-Group-Workshops and 

− Online-Surveys

− Presentation of the results on 10.10.2023

Udo Schlaghecken, Wiesbaden September 2023
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SALES PROMOTION AT THE POS
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Focus on high-selling promotions
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Focus on high-selling promotions



SALES PROMOTION AT THE POS
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Focus on high-selling promotions
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